
Voices
f o r

Media Democracy

1940 Calvert Street, NW
Washington, DC 20009

Phone: 202.265.6707

Email: 
mediademocracy

@wifp.org

www.wifp.org

STAFF:
Director:

Martha Allen, Ph.D.

Staff:
Sara Friedman

Becky Little
Emilia Ninova
Trent Serwetz

Elisha Sum

Production Editor: 
Trent Serwetz

Summer 2010

Table of ContentsWomen’s Institute For 
Freedom of the Press

WIFP Associates p. 02

Chinese Internet Censorship
Internet & Media Democracy

p. 03
p. 04

Learning How to Holla Back
Men’s Groups Against Violence
Are Bloggers Journalists?

p. 06
p. 10
p. 14

WIFP Booklet Series
Associate News Flash

p. 18
p. 19

Internet Regulation

Current Concerns

WIFP News



V
oi

ce
s

2

V
oi

ce
s

3

wifp Associates

Calandria Somuah
Gloria Steinem
Cecily Swanson
Kate Swift
Elizabeth Thoman
Julie Thompson
Patricia Tobar
Sister Margaret Traxler
Emily Trostle
Anita Varma
Mary Ellen Verheyden-
Hilliard
Desirè Vincent
Carmen Delgado Votaw
Billie Wahlstrom, Ph.D.
Danna Lynn Walker, Ph.D.
Betsy Warrior
Delma M. Webb
Frieda Werden
Marcia Yudkin
Jonathan Zeitlin
Zenia Allen Zeitlin
Karen Zelermyer
Ann Zill
Jan Zimmerman

Some International 
Associates:

Canada
Milner Alexander, Ph.D.

Julia J. Jalloh
Mary-Catherine McIntosh
Gertrude Robinson, Ph.D.

Denmark
Birgitt Jallov

France
Shere Hite

Maryvonne Lecuyer
Germany

Frauke Richter
Indonesia

Dorothea Rosa Herliany
Yasmin Muntaz

Japan
Haruko Watanabe

Jordan
Mahasen Al Emam

Mexico
Diana Murray Watts

Nepal
Rojee Kattel
Netherlands

Senay Ozdemir
Palestine

Benaz Batrawi

WIFP Associates 

The following individuals are some of the hundreds of associates of WIFP. Many 
have been with us since the early days of the 1970s. Not all of those we work 

with are Associates, but the network of Associates helps us experience continuity 
in our endeavors over the years. We’ve shared projects and ideas. We’ve lent each 
other support. We continue to look forward to the energies of the newer Associates 
joining with us to bring about a radical restructuring of communication that will 
bring about true democracy in our countries.

Dorothy Abbott
Jennifer Abod, Ph.D.
Jo-Ann Huff Albers
Martha Leslie Allen, Ph.D.
Donna Caledonia Allen
Mark Allen
Ana Maria Alvarado
Emily Ballengee
Christian Barclay
Maurine Beasley, Ph.D.
Julia Beizer
Carolyn Bennett, Ph.D.
Farika Fayola Berhane
Eleanor Biddle
Eleanor Blalock
Ester Bloom
Kathy Bonk
Marcia Boruta
Denise Bostrom
Pamela K. Bradshaw
Christen J. Brandt
Jennifer Braudaway
Carissa Brooks
Annie Brown
Susan Brownmiller
Amy Buck
Martha Burk, Ph.D.
Sara Burns
Carolyn M. Byerly, Ph.D.
Dyannah Byington
Lilia Cajilog
Patricia Campbell, Ph.D.
Lydia Carey
Bonnie Carlson
Jessica L. Chestnutt
Sena Christian
Danielle Chynoweth
Elayne G. Clift
Erin Conroy
Joy Corcoran
Reverend Cheryl Cornish
Nikki Craft
Pamela J. Creedom
Thelma Dailey
Dorothy Dean
Zermarie Deacon, Ph.D.

Christen Deloatch
Valerie E. DeMatteo
Dana Densmore
Alix Dobkin
Ariel Dougherty
Ruth Dropkin
Valerie Eads
Jane Esberg
Caitlin Esch
Howard Fisher
Laura Forester
Jo Freeman
Margaretha Geertsema
Sheila Gibbons
Amanda Glensky
Sarah Glover
Laura Gil Gonzalez
Grace Goodeagle
Ruth Gottstein
Elaine F. Graves
Heather Grimm
Elsie Gutchess
Alison Hardin
Fann Harding, Ph.D.
Francesca Harding
Teresa Haring
Sandy Hayden
Doris Hess, Ph.D.
Jamine Hillyer
Maureen Honey, Ph.D.
Michael Honey, Ph.D.
Natalie Hopkinson
Frankie Hutton, Ph.D.
Margaret R. Johnston
Deanna Kaplan
Paula Kassell
Susan Kaufman, Ph.D.
Ann M. Keller
Jean Kilbourne, Ph.D.
Lucy Komisar
Andrea Korte
Cheris Kramerae
Kimberlie Kranich
Arlene Krebs
Patti Krueger, Ph.D.
Nancy Lang

Jennifer Lee
Kristin Lee
Cindy H. Lin
Karin Lippert
Joanne Lipson
Alexis Luckey
Tatyana Mamonova
Lisa Kar-Wai Man
Anyda Marchant
Lucinda Marshall
Nora Massignott-Cortese
Paula McKenzie, Ph.D.
Leila Merl
Maria C. Miccio
Julie Mikalson 
Paul Miller
Sarah Misailidis
MaryAnn Mohamoud
Virginia Mollenkott, Ph.D.
Dorinda Moreno
Robin Morgan
Karen Mullhauser
Judy Murphy
Mira Elena Peralta Nair
Doug Newsom
Jenny Odintz
Abigail Paulson
Rebecca Peterson
Susan Phillip
Marge Piercy
Lana Rakow
Ramona R. Rush, Ph.D.
Diana E. H. Russell, Ph.D.
Corinne Sabo
Annette Samuels
Bernice Sandler, Ph.D.
Anna Sayre
Sara Sepehrrad
Nina Shah
Marie Shear
Elizabeth Shepard
Andrea Singer
Amanda Slaughter
Willona Sloan
Jill Rehkopf Smith
Ann Snitow

Chinese Internet Censorship: Is 
There a Change Underway?

By Emilia Ninova

In January of this 
year Internet 

giant Google Inc. 
announced that the 
company had evi-
dence that China had 
launched a series of 
cyber attacks in order 
to gain access to the 
e-mail accounts of 
Chinese human rights 
activists.1 In response, 
Google refused to 
continue censoring its 
content in China and 
contemplated pull-
ing out of the country 
entirely. 

Many applauded 
the American com-
pany for taking a 
stand against govern-
ment censorship. 
Other firms, however, 
probably viewed this 
decision in terms of 
the amount of revenue 
Google would lose 
by withdrawing from 

the world’s 
most populous nation 
and one of the fastest 
growing economies. 

The gamble, how-
ever, paid off as China 
recently renewed 
Google’s license.2 For 
now, the battle has 
been won, but the 
“internet war” contin-
ues as other American 
companies which 
have not ceased to 
censor their content, 
including Microsoft 
and Apple, are yet to 
follow in Google’s 
footsteps and do their 
best to promote the 
democratic values of 
freedom of speech and 
freedom of informa-
tion.3 It is important to 
remember that these 
multinational corpora-
tions are becoming 
increasingly more 
responsible for their 
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respectively.10

Comcast, however, 
expressed concerns 
over the potential 
risks of Title II regu-
lations, which may 

decrease the invest-
ment and innovation 
needed to improve 
broadband and 
expand its access.11 
Senior Vice President 
of Federal Regulatory 
Policy Bob Quinn at 
AT&T agrees on the 
company policy blog, 
affirming the likeli-
hood in the decrease 
of private investment 
and job creation.12 
According to The 
Center for Responsive 

business practices 
which not only affect 
the company itself and 
the bottom line, but 
also the lives of mil-
lions of people. 

Others are also 
fighting for free In-
ternet and the ability 
of all individuals to 
gain access to this 
incomparable source 
of conflicting opin-
ions, news, archives, 
and a myriad of other 
information. 

The Global Internet 
Freedom Consortium, 
formed in 2006, is 
an alliance of orga-
nizations aiming to 
develop and deploy 
anti-censorship tech-
nology specifically for 
use in nations with 
oppressive regimes.4 

Save the Internet is 
also working toward 
net neutrality and free-
dom by education the 
public and rallying for 
local as well as global 
action on the matter.5 

References
1 “Google threatens to leave  China 
after attacks on activists’ e-mail.” The 
Washington Post. 13 January, 2010. http://
www.washingtonpost.com/wp-dyn/content/
article/2010/01/12/ AR2010011203024.html.
2 “China’s renewal of Google license 
offers hope of resisting censorship.” The 
Washington Post. 14 July 2010. http://
www.washingtonpost.com/wp-dyn/content/
article/2010/07/13/ AR2010071305390.html.
3 “The Internet War.” The Washington Post. 
25 January 2010. http://www.washington-
post.com/wp-dyn/content/article/2010/01/24/
AR2010012402755.html.
4 http://www.internetfreedom.org/about
5 http://www.savetheinternet.com/

As a major hub 
of information 

and connectivity, the 
Internet has substan-
tially ousted other 
forms of telecom-
munications. Now 
with the advent and 
rise of new media, 
it plays an increas-
ingly significant role 
in the establishment 
of a democratic one 
in allowing the voice 
people from all types 
of backgrounds to 
be heard. As a ma-
jor communications 
platform, it brings the 
power of the press to 
average people. How-
ever, the problem of 
digital divides mani-
festing in dispropor-
tionate demographic 
representation on the 
net still exist.

The variation in 
those who have ac-
cess to the Internet 
and also the ability to 
utilize it meaningfully 
is socially patterned. 
These two issues 
should not be con-
flated and are both 
important to consider. 
Furthermore, the prev-
alence of the Internet 
does not simply trans-

late to “equal ubiq-
uity,” as gender, age, 
socioeconomic status, 
ethnicity, and geo-
graphic location all 
affect the likelihood 
of having net access 
and the knowledge to 
effectively use it.1

As a response to 
the issue of internet 
diffusion, in March 
the Federal Commu-
nications Commission 
(FCC) unveiled their 
national broadband 
plan, which aims to 
increase the number 
of homes with access 
to 100Mbps of broad-
band to 100 million 
by 2020.2 However, 
the U.S. Court of Ap-
peals in Washington, 
D.C. recently ruled 
that the FCC lacks the 
legal right to impose 
net neutrality rules 
in Comcast v. FCC. 
Net neutrality pre-
cludes the selective 
blocking or slowing 
of Web content, such 
as applications and 
information.3 Without 
this regulatory power, 
the FCC may not have 
the authority to stop 
broadband provid-
ers from engaging in 

anti-consumer and 
-competitive practices 
that go against the 
principles of net neu-
trality nor the power 
to ensure broadband 
provider transparency, 
consumer privacy, and 
federal funding of the 
expansion of broad-
band access.4

To overcome the 
setback, FCC Chair-
man Julius Genach-
owski proposed the 
reclassification of 
broadband under a 
“third way” in order to 
establish the agency’s 
authority over broad-
band.5 The proposal 
calls for the classifi-
cation of “the trans-
mission component 
of broadband as a 
‘telecommunications 
service,’” thus giving 
the FCC the author-
ity to act within the 
bounds of the Com-
munications Act to 
regulate it.6 Moreover, 
Genachowski seeks 
“to apply only 6 of 
48 Title II regulations 
to broadband access 
providers,” including 
those that would align 
company practices to 
net neutrality princi-
ples.7 This new legal 
framework could be a 
crucial step to real-

izing net neutrality, 
protection of consum-
ers, and universal, af-
fordable, high-quality 
broadband access.8 

The FCC’s notice 

of inquiry concern-
ing the new proposal 
closed on July 15 and 
received a major-
ity support from the 
25,000-plus organiza-
tions and people who 
responded. The Free 
Press organization, a 
staunch supporter of 
net neutrality, cited 
the unlimited power 
of broadband com-
panies to control the 
flow of the Internet, a 
“public platform for 
free speech, equal op-
portunity, economic 
growth and innova-
tion,” as a primary 
reason to support 
the proposal.9 Addi-
tionally, people like 
commenter William 
Haynes and Paula 
Nessa depend on the 
Web for its utility as 
a communications 
platform ensuring the 
power of free press 
and free information, 

Internet Offers Media Democracy 
. . . For a Price

By Elisha Sum

internet censorship internet & democracy

WIFP is also 
on Twitter! 

Follow us to 
find out what 
we’re up to. 

NET NEUTRALITY: In order to ensure the success 
of the national broadband plan and promote com-
petition and net neutrality, the FCC must wield the 
power to implement rules and regulate broadband.
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“One of the 
odd things 

about street harassment 
is that it’s everywhere 
but it’s invisible,” 
says Lisa, one of the 
members of the activ-
ist group the “Street 
Harassment Project.”1 
Their project is one of 
dozens of blogs and 
activist groups arguing 
that “women are ter-
rorized daily in public 
spaces” and commit-
ting to breaking the 
silence.2 

“Street harassment,” 
the explicitly sexual in-
trusion upon a person’s 
(especially a woman’s) 
personal space in a 
public area, is a com-
monplace phenom-
enon often overlooked 
as a minor problem. 
Titled “a super-insid-
ious form of sexism” 
by Jessica Valenti of 
Feministing.com, street 
harassment is a form of 
sexual terrorism finally 
receiving the attention 
it deserves.3

Statistically, its prev-
alence is unchallenge-
able. In a long-range 
study of Indianapolis 
women from diverse 
ethnic and socioeco-

nomic backgrounds, 
every single woman 
cited examples of being 
harassed by unknown 
men in public.4 In a 
survey of San Francisco 
Bay Area women, 100 
percent had been the 
target of offensive or 

sexually-suggestive re-
marks at least occasion-
ally.5 One multi-gender 
Manhattan question-
naire indicated that 63 
percent of its respon-
dents had been sexu-
ally harassed before.6  

Street harassment 
is a reality that haunts 

the daily lives of 
women in every part 
of the globe. A Bei-
jing survey indicated 
that 70 percent of its 
respondents had been 
subjected to a form of 
sexual harassment.7 
Almost two thirds of 
the women interviewed 
in a Tokyo area survey 
reported being groped 

while commuting.8 The 
question has become 
not whether street ha-
rassment is a significant 
issue, but how best to 
combat it.

Relying on the 
power of law enforce-
ment seems like a naïve 
solution to a complex 

problem. On one hand, 
sexual harassment is 
not an easy charge to 
substantiate with proof. 
A woman can be ogled, 
verbally assaulted, 
threatened, and even 
groped without leaving 
any physical evidence 
behind. Unless the 
crime is witnessed by 
bystanders who will 
proactively intervene 
on behalf of the victim, 
street harassment usu-
ally passes by silently. 
If the criminal is not 
caught red-handed, it 
can be impossible to 
verify that a crime has 
taken place and to en-
list police attention. 

Police neglect is 
compounded by the 
fact that there are “few 
reported street harass-
ment cases in which 
convictions have been 
upheld,” since most 
instances of street 
harassment are found 
to be “insufficient to 
violate the anti-harass-
ment statute.“9 “Since 
police rarely intervene 
when a women is being 
harassed, we need to 
watch our own backs 
and those of other 
women,” Jessica Hulett 
suggests in a Bitch 
Magazine article.10 

On the other hand, 

Learning How to Holla Back
By Trent Serwetz

internet & democracy

Politics, opponents 
of the new proposal, 
including Comcast 
and AT&T, spent over 
$20 million to lobby 
during the first quarter 
of 2010.13 It is not 
surprising though that 
the companies with 
vested interest in their 
own profits would 
oppose any form of 
regulation that may 
equalize the play-
ing field and perhaps 
result in short-term 
losses. Nonetheless, 
the feared regula-
tions concerning 
net neutrality were 
applied without much 
incident to telephone 
companies, DSL 
services, and wireless 
telephony, according 
to Public Knowledge.

Furthermore, regu-
lation is extremely 
necessary as “the 
broadband market 
is extremely con-
centrated, with most 
consumers having the 
choice between only 
two broadband ac-
cess providers ... and 
more than 40 million 
Americans have either 
no choice or one 
choice of broadband 
access providers.”14 
Such a limited market 
without operation 

guidelines is neither 
fair nor just. The Web 
has tremendously 
developed and grown 
since its inception, 
providing countless 
valuable services; it 
should be accessible 
to all. In order to en-
sure the success of the 
national broadband 
plan and promote 
competition and net 
neutrality, the FCC 
must wield the power 
to implement rules 
and regulate broad-
band. The self-interest 
of profit-seeking 
broadband companies 
should not determine 
the future of the In-
ternet.

References
1 Dutton, William H., Brian Kahin, Ramon 
O’Callaghan, and Wyckoff Andrew. W, 
eds. Transforming Enterprise: the Economic 
and Social Implications of Information 
Technology. (Cambridge, Mass: MIT Press, 
2005), 468.
2 Tony Bradley, Unveiling the FCC National 
Broadband Plan, http://www.pcworld.com/
businesscenter/article/191534/unveiling_
the_fcc_national_broadband_plan.html 
(March 15 2010).
3 Grant Gross, Thousands Call for FCC 
Broadband Reclassification,
http://www.pcworld.com/businesscenter/
article/201287/thousands_call_for_fcc_
broadband_reclassification.html (July 16 
2010).
4 Public Knowledge, Preserving Consumer 
Protection and Expanding Broadband 
Access, http://www.publicknowledge.org/
files/docs/BBauthorityonepager.pdf.
5 Grant Gross. Ibid.
6 Public Knowledge. Ibid.
7 Ibid.
8 Ibid.
9 Grant Gross. Ibid.
10 Ibid.
11 Ibid.
12 Ibid.
13 Josh Silver, Viewpoints: Broadband 
rules are crucial to expand access 
and protect users, http://www.sacbee.
com/2010/07/18/2895809/rules-are-crucial-
to-expand-access.html (July 18 2010).
14 Public Knowledge. Ibid.

Image courtesy of HollaBackUK, http://hollaback-uk.blogspot.
com/
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confrontation is often 
inadvisably risky, since 
literally hollering at the 
assailant can provoke 
an escalated and more 
physical response. 

Street harassment’s 
invisibility may be in 
part due to the fact 
that, once the harass-
ment has taken place 
and it is clear that no 
legal repercussions 
await the perpetrator, 
victims tend to want to 
forget the incident as 
quickly as possible. As 
Emily May, the execu-
tive director of “Hol-
laBack,” puts it, “one 
of the main reasons 
that women don’t 
Hollaback is because 
by the time they get 
home, they just kind 
of want to forget that 
it happened.”15 “Hol-
laBack” gives victims 
an opportunity both to 
share their stories and 
to feel some solidarity 
in the fact that others 
have endured similar 
experiences and may 
offer effective strategies 
for reconciliation. To 
help increase the likeli-
hood that women will 
at least report instances 
of street harassment, 
“HollaBack” has 
funded a new iPhone 
application which 

allows users to post di-
rectly to the blog from 
their mobile phones, 
complete with optional 
photograph.

Yet the full utility 
of “HollaBack” is far 
more concrete than its 
empowering mission. 
It helps to accrue data 
about an extremely 
underreported crime. 
Each website features a 
local map where visi-
tors can pinpoint the 
location of their harass-
ment experience, to 
help highlight the most 
dangerous urban areas. 
On a macro level, 
“HollaBack” provides 
a resource which can 
assist “law enforcement 
looking to cut down on 
the behavior, legislators 
trying to pass stricter 
laws against it, and 
activists holding the 
feet of both to the fire 
to actually do so.”16 But 
it has already achieved 
results on a micro level. 
On “HollaBackDC,” for 
example, one woman 
posted a snapshot of a 
man who had taken an 
upskirt photograph of 
her, and the man was 
later arrested by the 
Arlington police.17 In 
another “HollaBack-
DC” case, a bystander 
witnessed street harass-

ment taking place and 
intervened on behalf 
of the victim, leading 
to the perpetrator’s 
arrest.18 The website 
is not only providing 
comfort for women 
who have been sexu-
ally assaulted, it is valu-
ably connecting people 
committed to stopping 
street harassment.

Is “HollaBack” a 
comprehensive solu-
tion? Absolutely not. 
The prevalence of street 
harassment makes it 
clear that it is a prob-
lem deeply woven 
into the way men and 
women interact. Our 
society, as well as oth-
ers around the world, 
will require major ideo-
logical and legal shifts 
before women’s bodies 
are no longer viewed as 
objects for the taking. 
But blogs and activist 
groups dedicated to 
ending street harass-
ment are providing 
power and commu-
nication where once 
there were only tears 
and isolation. Learning 
to “holla” back in new 
and constructive ways 
is vital to changing 
women’s experience 
of the world from the 
ground up, one step at 
a time.

References
1 Hulett, Jessica. “The Not So Silent Menace.” 
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“Stop Street Harassment.” http://www.
stopstreetharassment.com/streetharassment/
definitions.htm.
4 Gardner, Carol Brooks. Passing By: Gender 
and Public Harassment University of California 
Press, 1995. Pp. 89-90.
5 Nielsen, Laura Beth. License to Harass: 
Law, Hierarcy, and Offensive Public Speech 
Princeton University Press, 2004. P. 43.
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Sexual Harassment and Assault in the New York 
City Subway System.”  July 2007, http://mbpo.
org/uploads/HIDDEN%20IN%20PLAIN%20
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Harassment Questionnaire Garners a Big 
Response.” New York Times, July 26, 2008. 
http://cityroom.blogs.nytimes.com/2007/07/26/
big-response-to-subway-harassment-question/.
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http://app1.chinadaily.com.cn/star/2002/0411/
cn8-4.html.
8 “Japan Tries Women-Only Train Cars to Stop 
Groping.” ABC News; see also Johnston, Erin. 
“Women feel Tokyo train gropers,” Guardian, 
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co.uk/world/2004/nov/24/japan.
9 “Street Harassment: The Failure of the Law to 
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harassment-failure-of-law-to.html
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11 “Sexual Harassment By Men In 
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sexist/2010/05/20/sexual-harassment-by-men-
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WIFP is also on Facebook.

solution. The sites are 
structured as local 
blogs on which visi-
tors can anonymously 
post instances of street 
harassment, when and 
where the incident 
occurred, including a 

photo of the assailant. 
The first “HollaBack” 
blog started in 2005 
was “HollaBackNYC,” 
but as of 2010, its affili-
ates include websites 
for DC, Boston, San 
Francisco, Toronto, and 
others. The sites’ goal, 
according to “Hol-
laBackDC,” is to help 
make “public spaces…
safe for women and 
LGBTQ individuals.”14 
The websites generate a 
resistance against street 
harassment in several 
substantive ways.

Breaking the silence 
is a key piece of the 
“HollaBack” mission. 
Experiencing street 
harassment can be an 
alienating affair. Ha-
rassers may be physi-
cally imposing, verbally 
intimidating, or even 
outright threatening in 
their behavior. Direct 

what are women 
to do when the law 
enforcement officials 
themselves are the 
perpetrators of harass-
ment? An article in The 
Sexist listed numerous 
instances of DC-area 

sexual harassment by 
firefighters, police of-
ficers, security guards, 
and metro employees.11 
According to a Penta-
gon survey, one third of 
all women in the U.S. 
military reported being 
sexually harassed.12

It is easy to feel 
powerless when those 
employed to protect us 
are personally respon-
sible for sexual abuse. 
Street harassment “can 
transform the way we 
as women walk, dress, 
commute and live,” 
writes Smita Satiani of 
the Huffington Post.13 
So what can be done to 
ameliorate this ubiq-
uitous problem, short 
of toppling the legal 
system itself?

A growing chain 
of websites called 
“HollaBack” offers a 
potential grassroots 

“HollaBack” gives victims an opportunity both 
to share their stories and to feel some solidarity in 
the fact that others have endured similar experiences 
and may offer effective strategies for reconciliation.
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Often, we 
hear parents 

exclaim the excusatory 
phrase “boys will be 
boys,” perhaps with 
a smile or a sigh of 
slight exasperation, in 
response to aggressive 
behaviors and violent 
acts in boys and young 
men. Nothing more 
than a cursory admo-
nition, the oft-repeated 
saying frames these ac-
tions as rooted in male 
biology, purporting 
that they are innocu-
ous manifestations of 
encoded genes.

Our culture offers 
no distinction between 
healthy and harmful 
masculinity. Subscrib-
ing, even implicitly, to 
a biological determin-
ist perspective that 
considers violence as 
essential to maleness is 
dangerous. This prob-
lematic perspective 
bolsters the influence 
of our sexist system 
that valorizes a mascu-
line ethic of toughness 
and aggressiveness 
while devaluing op-
posing values, that are 
then associated with 

femininity. It also per-
petuates gender expec-
tations that encourage 
exaggerated confor-
mity to sexist ideals, 
and thereby maintains 
gender inequality by 
insisting on a strict 
gender binary, which 
allows only a limited 
degree of free gender 
expression.

Lacking models of 
constructive masculin-
ity, or at least those 
that are glorified, 
men might subscribe 
to a limited one that 
maintains the status 
quo of gender inequity. 
Violent crime statis-
tics reveal that men 
are highly overrepre-
sented across various 
categories, such as 
rape, murder, and 
sexual and aggravated 
assault,1 with women 
overrepresented as vic-
tims of rape and sexual 
assault.2

Violence is gen-
dered, and it impli-
cates men. The way 
in which women are 
viewed and treated can 
be changed through 
efforts that challenge 
the problematic con-

structs of masculinity. 
We can either rest on 
our laurels of scientific 
complacence and ac-
cept that perhaps male 
violence is inevitable, 
or take action and ap-
proach the issue from a 
feminist and sociologi-
cal perspective to seek 
potential solutions. 

Men’s organizations 
that pursue the cre-
ation of violence-free 
cultures have chosen 
to do the latter. They 
emphasize the need to 
redefine and change 
cultural conceptions of 
masculinity that influ-
ence males to repro-
duce gender inequality 
through their attitudes, 
behaviors, and actions. 
A prime example is the 
international organi-
zation Men Can Stop 
Rape (MCSR), which 
focuses on the redirec-
tion of the idea of male 
strength into positive 
venues to create a 
violence-free society.

Since its inception 
in 1997, MCSR has 
worked to challenge 
and redefine prob-
lematic definitions of 
masculinity. Accord-
ing to the website, the 
organization mobilizes 
male youth through an 
education system that 

nurtures the capacity 
to reject detrimental 
characteristics of 
traditional masculin-
ity, to esteem differ-
ent notions of male 
strength, and to realize 
their vital role as allies 
of women and girls 
in order to cultivate 
healthy relationships 
and achieve gender 
equality.

In order to address 
the socialization of 
young men that leads 
to the reproduction 
and perpetuation of 
gender inequity, MSCR 
launched a Strength 
Campaign. In 2000 it 
developed the Men of 
Strength (MOST) Club 
to urge high school 
boys to redefine mas-
culinity in a way that 
will promote safe and 
healthy relationships 
and ultimately reduce 
instances of sexual 
violence. The Na-
tional Crime Preven-
tion Council profiled 
MOST Club “as one 
of the nation’s most 
promising ‘50 Strate-
gies to Prevent Violent 
Domestic Crimes,’”3 
and in 2003, MOST 
Club was selected as 
one of the top four 
gender violence pre-
vention programs by 

the Centers for Disease 
Control and Preven-
tion. Currently, MOST 
Clubs have been estab-
lished in 100 schools 
in over 10 states, 
including every D.C. 
public high school.

In 2008 MCSR 
developed the Campus 
Strength program to 
expand their reach to 
an older audience and 
address the same is-

Men’s Groups Working to 
End Violence Against Women

By Elisha Sum

sues as the MOST Club 
with college men. The 
program engages them 
in violence preven-
tion on campus and in 
society at large, and 
also supports student 
groups, faculty, and 
staff who work to 
end violence against 
women, providing 
training and technical 
assistance. Campus 
Strength encourages 

Advertisement courtesy of the Strength Mediaworks Campaign, 
http://www.mencanstoprape.org/
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college men to apply 
their knowledge and 
take initiative to enact 
social change.

MCSR’s public 
education message 
initiative Strength 
Mediaworks is a public 
awareness campaign 
aimed to raise aware-
ness for sexual assault 
prevention and the 
role men can play in it. 
The campaign seeks to 
reframe the ideal of the 
strong man, emphasiz-
ing the alternative pos-
sibility of being strong 
without the need to be 
aggressive, violent, and 
hurtful to others.

Another men’s 
organization of the 
same ilk, Men Stop-
ping Violence (MSV) 
approaches the fight to 
end violence against 

MEN CAN STOP RAPE: Recruiting and engaging 
males as agents of change to advocate for the end 
of violence against women is a vital component of 
creating a safer world for both genders.

women from a per-
spective emphasizing 
the interconnected 
nature of all forms of 
oppression, contend-
ing that social justice 
work in areas of race, 
class, gender, age, and 
sexuality is a vital part 
of ending violence 
against women.4 Simi-
lar to the objective of 
Men Can Stop Rape, 
MSV aims to break 
down the system of 
beliefs, social struc-
tures and institutional 
practices that result 
in the oppression of 
women and children 
and the dehumaniza-
tion of men.

The organiza-
tion began in 1982, 
a year after therapist 
Dick Bathrick, M.A., 
and Gus Kaufman, Jr. 

Ph.D., launched the 
first education pro-
gram for batterers in 
Atlanta at the behest 
of Kathleen Carlin, the 
then executive director 
of the Cobb County 
YWCA Women’s 
Resource Center. Cur-
rently, MSV works to 
effect systemic change 
in order to realize a vi-
sion of women’s safety.

Men Stopping 
Violence provides 
education programs 
aimed at men to teach 
them various ways in 
which to create safer 
communities for girls 
and women. One of 
their initiatives, Tactics 
& Choices offers a 
twice-monthly class 
aimed at men arrested 
for domestic violence 
offenses in Dekalb 

County, Georgia. 
During class, the 
participants examine 
the “abusive and in-
timidating tactics” men 
employ to maintain 
their power and con-
trol over women and 
discuss their own be-
havioral choices.5 The 
program then explores 
the myths and ideas 
surrounding being 
a man in a relation-
ship. Additionally, a 
similar class that takes 
place over the course 
of 24 weeks explores 
male violence against 
women, with the goal 
to teach men ways to 
become involved in 
the solution.

In 1987, MSV 
began its Community 
Restoration Program 
(CRP) as a follow up to 
the 24-week course. 
The innovative pro-
gram provides the 
graduated men with 
support and oppor-
tunities to volunteer 
with MSV and work in 
community advocacy. 
The men of CRP plan 
and execute initia-
tives aimed at chang-
ing policy and law. A 
notable achievement 
was the passage of the 
reauthorization bill of 
the federal Violence 

Against Women Act 
in 2006 in Georgia 
through a statewide 
campaign and lobby-
ing.

Additionally, a 
mentoring program 
was created to address 
gender inequality and 
also the lack of male 
success in schools. 
Trained mentors con-

vey to male students 
the importance of 
examining gender in-
equality and debilitat-
ing models of mascu-
linity in order to create 
an egalitarian society, 
particularly one that 
helps males do well in 
school.

One of their most 
recent programs, 
Because We Have 
Daughters®, which 
started in 2005, 
engages fathers and 
daughters through 
shared activities geared 
to teach fathers more 
about their daughters. 
Discussions follow 
to highlight the new 
insights garnered that 
day. The program 
hopes to teach men the 
empathy and the skills 

necessary to stop vio-
lence against women 
in their community.

Challenging mas-
culinity remains the 
major common de-
nominator of Men Can 
Stop Rape and Men 
Stopping Violence, 
although they focus on 
differing facets of the 
same problem. They 

are dedicated to end-
ing violence against 
women by disman-
tling the miseducation 
of boys and young 
men in our society, 
for decisions and 
choices made every 
day ultimately shape 
our culture. Recruiting 
and engaging males 
as agents of change to 
advocate for the end 
of violence against 
women is a vital 
component of creating 
a safer world for both 
genders.

References
1 Violent Crime - Gender Differences In 
Violent Crime Offenders, http://social.jrank.
org/pages/1253/Violent-Crime-Gender-
Differences-in-Violent-Crime-Offenders.html
2 Violent Crime - Victims Of Violent Crimes 
— Most Are M, http://social.jrank.org/
pages/1254/Violent-Crime-Victims-Violent-
Crimes-Most-Are-Men.html
3 Men Can Stop Rape, http://www.
mencanstoprape.org/
4 Men Stopping Violence, http://www.
menstoppingviolence.org/
5 Ibid.

We have been compiling a list of all of the women’s media periodi-
cals that we know about from the sixties to the present day. The 

WIFP staff has gone through all the past annual print issues of the Direc-
tory of Women’s Media (starting with 1975!) and added them to the names 
of the ones that are currently in existence. Nowhere is there a list of all 
known print women’s media. In addition to a printed booklet, we intend to 
make this list available on the WIFP website so it can be accessed for free 
from anywhere in the world. We will also encourage people to send in the 
names of women’s print periodicals that we don’t currently know about and 
therefore the list will continue to grow. We expect our print booklet will be 
utilized primarily by libraries. We’d love feedback on this idea as we final-
ize the booklet -- and would welcome some quotes, particularly by editors 
of some of the early periodicals!

New Booklet in the Works!

~Martha Allen

Women’s Print Periodicals: 1960s to 2010
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Are bloggers 
journalists?  A 

Google search of that 
question under “web” 
and “news” yields one 
possible answer, at least 
as far as mainstream 
perceptions of bloggers 
and journalists are 
concerned.  Choosing 
“web” will include 
a variety of blogs in 
your search.  Choosing 
“news” will include 
newspaper and 
magazine articles as 
well as certain blogs.

These “certain 
blogs” are either 
attached to mainstream 
newspapers and 
magazines (“The 
Washington Post Blog,” 
etc.) or are considered 
reputable news sources 
in their own right 
(“The Daily Beast,” 
“The Huffington Post,” 
“Salon”).  Although 
news sources that are 
strictly in blog form 
may still be regarded 
as less legitimate in the 
eyes of some, it is not 
really these blogs that 
must defend themselves 
as journalism.

The question of 
whether bloggers are 
(or can be) journalists 
is usually taken up with 
respect to individuals 
who do not work 

or write for a media 
corporation.  And since 
access to a computer 
with internet service is 
the only prerequisite for 
blogging, the question 
of whether a blogger 
can be a journalist 
has really become: 
what divides a person 
who has access to 
a computer from a 
journalist?

Although the 
question of blogger-
journalists is not new, 
recent court cases 
have made it a legally-
relevant question.

“From California 
to New Jersey to 
Iceland, bloggers and 
free speech advocates 
in case after case are 
arguing for protections 
under shield laws,” 
reported Matthew 
L. Schafer in “Are 
Bloggers Journalists? 
Judge Says, Don’t 
Confuse ‘New Media’ 
with ‘News Media.’”1

Schafer writes 
that shield laws were 
designed to protect 
journalists from having 
to turn over their new 
sources.  However, new 
media has made blurry 
the issue of who is 
considered a journalist, 
and therefore who is 
allowed protection 

under shield laws.
Twenty-four-year-

old Josh Wolf is one 
such blogger who went 
to jail for not giving up 
video footage that he 
had recorded, which 
he says he had the right 
not to release under 
shield laws.

In Alex Koppelman’s 
Salon interview with 
Wolf, Wolf identifies 
himself as “a journalist 
and a video blogger.”2  
When asked what 
he thinks makes 
him a journalist, he 
responded:

“A journalist can 
be a blogger, a blogger 
is not necessarily a 
journalist -- unless they, 
I mean, and that gets 
kind of fuzzy because 
if the sole focus on 
your blog is your pets, 
then I guess you are 
engaging in journalism 
about your pets, but it’s 
a very, very fine-tuned 
scope.”

Wolf seems careful 
in his response, 
perhaps in an attempt 
not to match the words 
of people like Judge 
Anthony Parillo, who 
ruled in a recent case 
that shield laws do not 
apply to bloggers.

“Simply put, new 
media should not be 
confused with news 
media,” wrote Parillo, 
according to Schafer’s 
article.  “There is, of 

Are Bloggers Journalists?
By Becky Little

necessity, a distinction 
between, on the one 
hand, personal diaries, 
opinions, impressions 
and expressive writing 
and, on the other hand, 
news reporting.”

In his statement, 
Parillo makes a 
distinction between 
“factual” journalism 
and personal writing 
that is viewed as 
opinion-based and 
perhaps even frivolous, 
though journalistic 
pieces are not so 
strictly divided.

Wolf elaborates on 
the fuzziness of the line 
between journalism 
and non-journalism, 
fact and opinion, when 
he says that he thinks 
“a line is crossed when 
you don’t disclose your 
own personal bias.”

It is interesting 
that blog-journalism 
should be viewed so 
skeptically so long 
after the advent of 
New Journalism in 
the 60s and 70s.  Like 
many pieces of blog-
journalism, New 
Journalists like Joan 
Didion, Hunter S. 
Thompson, and Gloria 
Steinem rejected 
feigning objectivity 
in their journalism.  
They included 
their experience as 
the observer and 
participant in the 
events they reported, 

as well as their 
own analysis and 
opinions of the events.  
“Personal diaries, 
opinions, impressions 
and expressive 
writing” were often 
characteristics of New 
Journalism, and such 
pieces have therefore 
constituted a type of 
journalism for several 
decades.

Wolf’s approach to 
the question of who 
a journalist is focuses 
not on the person’s 
publicly-recognized 
status as a journalist 
but the content of the 
material being written.  
But in “After 150 
Years of Selling News, 
media Outlets Need to 
Think About Turning 
Back the Clock,” Jane 
Podesta of Huffington 
Post questions whether 
“selling” the news in 

a publicly-recognized 
fashion will even be a 
viable alternative in the 
future.3

New York University 
Professor Mitchell 
Stephens says that 
citizen-journalists 
may take the place of 
paid “professional” 
journalists that many 
today are more apt to 
take seriously, writes 
Podesta.

“If you take a long, 
historic view, its really 
only been a century 
and a half where 
journalists were able 
to sell news,” Stephens 
told Podesta. “There 
are numerous signs 
that this is ending, and 
we are going back to 
an era when news and 
facts were spread for 
free.”

“We can watch 
the press conferences 

Blogger Josh Wolf, who claimed protection under journalistic 
shield laws governing the release of classified video. 
Photo courtesy of IndyBay.org, http://www.indybay.org/
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ourselves or watch 
excerpts on YouTube. 
We don’t need some 
Washington reporter 
taking notes and telling 
us. We can watch it. 
We can get it fast from 
bloggers and tweets 
and smartphones. The 
idea that we need 
highly trained veteran 
journalists to tell us 
what is happening 
strikes me as an 
increasingly outdated 
idea.”

Because of this, 
Stephens says that those 
who analyze the news 
are becoming more 
relevant than those 
who simply record 
the events.  This trend 
points away from the 
traditional journalism 
that Judge Parillo 
upheld and towards the 
type of blog journalism 
that is widely read 
today, an extension of 
the New Journalism 
that came before it.

The logical 
conclusion of this 
thinking is that 
everyone has the 

potential to become a 
journalist.  And really, 
that was the intention 
of the inclusion of 
freedom of the press 
in the 1st Amendment. 
Schafer points out 
that in 1972, Supreme 
Court Justice Byron 
White remarked on the 
irony that the question 
of who is a journalist 
would one day need 
to be legally hashed 
out in light of this 
amendment:

“Sooner or later, it 
would be necessary 
to define those 
categories of newsmen 
who qualified 
for the privilege, 
a questionable 
procedure in light of 
the traditional doctrine 
that liberty of the 
press is the right of the 
lonely pamphleteer… 
just as much as of the 
large metropolitan 
publisher,” White 
wrote.

Some still question 
whether individuals 
or groups who do not 
work for a publicly 

recognized media 
corporation can be 
trusted to deliver news 
accurately.  The idea 
that citizen-bloggers 
are a credible source 
of news has recently 
come under scrutiny 
in light of the Andrew 
Breitbart fiasco.

Andrew Breitbart 
posted a video 
of Department of 
Agriculture official 
Shirley Sherrod on his 
blog.  The video had 
been edited so that it 
appeared that Sherrod, 
a black woman, had 
refused to help out a 
white farmer because 
of his race.  Ta-Nehisi 
Coates at “The Atlantic” 
sums up the actual 
content of her speech 
as follows:

“In the video 
Sherrod talks about 
[how] her family and 
friends were repeatedly 
victimized by racial 
violence and how she 
carried that into her 
career to the point of 
almost not helping a 
white farmer in trouble. 

But when she saw the 
white farmer was being 
ripped off by a white 
lawyer, who she’d 
referred him to, she 
saw that it wasn’t about 
black v. white but rich 
v. poor. She ultimately 
was able to save the 
guy’s farm.”4

But before 
anyone in the media 
realized that the 
footage had been 
doctored, the story 
was picked up, the 
Obama administration 
called for Sherrod’s 
resignation, and the 
NAACP condemned 
her actions.

Journalism Professor 
Sara-Ellen Amster wrote 
in “Why Old Media 
Rules Still Count in 
New Media Age” at 
“HuffPo” that Andrew 
Breitbart’s article is 
a result of not being 
trained in the proper 
ethics of journalism.5

“Journalists require 
training in professional 
ethics, in copy editing, 
in the necessity of 
avoiding libel or 
repeating slander,” 
Amster wrote.

Others say that 
Breitbart’s actions 
are not indicative of 
any flaw in citizen-
journalists untrained 
in the ethics of 
journalism, but 
rather that Breitbart’s 
actions reflect the bad 

journalism, outright 
libel and slander, and 
racist reporting that 
media outlets such 
as Fox News practice 
on a regular basis.  
Such analysis locates 
the problem not with 
untrained blogger-
journalists as a group 
but with any media 
outlet, corporate or 
non-corporate, which 
practices inaccurate, 
racist journalism.

The fact that this 
story was picked up 
so quickly by the 
mainstream corporate 
[read: legitimate] 
media without being 
fact-checked should be 
evidence that a news 
corporation’s publicly-
recognized legitimacy 
does not guarantee that 
they will practice good 
journalism.

If anything, the 
Breitbart incident is 
is a display of how 
necessary alternative 
media voices like 
blogger-journalists are 
to media democracy.  
Breitbart’s story was 
picked up by corporate 
and non-corporate 
media, but the un-
doctored footage was 
also able to be spread 
quickly afterward by 
means of alternative 
media sources.  The 
fact that Fox News 
continues to be 
sympathetic towards 

Breitbart in the face 
of such overwhelming 
evidence against him 
is an indication of 
how necessary these 
alternative media 
outlets are to checking 
the corporate media.  
Though corporations 
like Fox News and 
individuals like 
Breitbart practice 
poor journalism, the 
multiplicity of voices 
that exist on the 
internet are able to 
provide counter-reports 
to their stories.

But returning once 
again to the legal 
aspect of journalism, 
how does the fact 
that anyone can be a 
journalist relate to the 
shield laws? We shall 
see.  Currently, there 
are no federal shield 
laws.  But if one of the 
many cases involving 
alternative media 
journalists makes it to 
the Supreme Court, 
or if the stalled Free 
Flow of Information 
Act passes in Congress, 
what a “journalist” is, 
for good or for bad, 
will need to be legally 
defined.
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“Some years ago 
Senay Ozdemir, 

a Dutch-Turkish journalist 
and entrepreneur, launched 
what remains to this day 
one of the best women’s 
magazines I’ve ever read. 
Aimed mostly at Mus-
lim women, Sen (named 
for its founder) included 
articles not just on health 
and beauty but also on the 
politics of being a young 
Muslim in a Western secu-
larized culture, with essays 
supporting lesbianism (con-
sidered haram, or forbid-
den, in Islam), discussions 
about dating both within 
and outside the faith, and 
features on domestic vio-
lence in Muslim homes. 

In a kind of ‘Dear 
Abby”’column, Ozdemir 
offered advice to young 
women, arguing Islam’s 
compatibility with Western 
norms and advocating such 
values even when more 
religious Muslims rejected 
them. It was an endeavor 
that sought to bring mod-
ern, secularized culture to 
the lives of young Muslim 
women, supporting their 
emancipation without 
demeaning their religion 
or their heritage--and it 
worked.”

~Abigail R. Esman
Forbes.com July 26, 2010

wifp news

Chronicling Media Democracy

By Sara Friedman
A History of the Women’s Media Booklet

Associate 
News Flash

We are cur-
rently work-

ing on compiling a list 
of all of the women’s 
media periodicals that 
we know about from 
the 1960s to the present 
day.  The WIFP staff 
has been hard at work 
going though all of 
the print issues of the 
Directory of Women’s 
Media (published since 
1975) and other sources 
of information about 
women’s periodicals.  
We are compiling this 
list into a booklet for 
anyone who is interest-
ed.  As production edi-
tor of this booklet, there 

is some background on 
women’s media that I 
would like to share.

Every year, WIFP 
creates a print edi-
tion of the Directory 
of Women’s Media, 
a directory of media 
owned and operated 
primarily by, for, and 
about women.  This is 
an important resource 
for those interested in 
women’s media.  While 
male owned publica-
tions directed towards 
women have often ex-
isted, those by women 
have been not been as 
consistent. 

Things began to 

change in the 1960s 
with the rise of the 
women’s movement.  In 
1963, two key things 
happened that began 
the start of women’s 
media movement.  First, 
Betty Friedan published 
The Feminine Mystique, 
exposing the role of 
male-owned traditional 
women’s magazines in 
limiting women’s op-
tions.  Second, Presi-
dent John Fitzgerald 
Kennedy’s President’s 
Commission on the 
Status of Women pub-
licly released its report, 
American Women, 
on October 11, 1963. 
Radical women in-
volved in the civil rights 
and peace movements 
started to think and act 
on the issues that face 
women. Awareness 
of the discrimination 
against women grew.  

In March 1968 the 
first periodical of the 
new female liberation 
movement, The Voice of 
the Women’s Liberation 
Movement, was pub-
lished. It was followed 
immediately by oth-
ers, each year bringing 
more. Now we have 
hundreds of print and 
internet periodicals, as 
well as a variety of other 
forms of media, and we 

know that women will 
never go back to the 
times when we had no 
media to communicate.

Women’s media did 
not operate the same as 
those of the corporate 
media or other periodi-
cals predominantly by 
men. Martha Allen, who 
edits the Directory of 
Women’s Media, found 
eight identifying charac-
teristics.  Women were 
speaking for themselves 
and not for others.  
There was a preference 
for a collective rather 
than hierarchical struc-
tures and an emphasis 
on sharing instead of 
competitive.  

The analysis of the 
mass media’s role in 
relation to women was 
key.  The non-attack ap-
proach with no name-
calling or discrimination 
also became apparent 
in addition to the need 
for an “open forum.”  
An emphasis to report 
on information not 
reported in the mass 
media and an activist 
orientation were also 
key components of the 
first multi-issue wom-
en’s periodicals.

An important 
change in the world of 
women’s periodicals 
came with the arrival 

of the 1990s and the 
21st Century with the 
arrival of the Internet.  
The Internet changed 
how people access 
information and pro-
vided that informa-
tion to a much wider 
audience.  

Instead of pub-
lishing only in print, 
periodicals were also 
able to create online 
editions of their 
works.  Over time, 
some publications 
have switched from 
print to online pro-
duction when printing 
costs were too great, 
rather than ceasing 
publication entirely. 
Many periodicals 
began solely as online 
‘zines.

Women’s peri-
odicals provide a 
woman’s perspec-
tive on today’s issues 
and women’s lives. 
They share informa-
tion that is not found 
elsewhere. They are 
a vital voice of the 
women’s movement.

This list of wom-
en’s periodicals will 
provide an important 
resource for the histo-
ry of women’s media 
and issues of concern 
to women throughout 
these decades.

WIFP Associate 
Senay Ozdemir

Image courtesy of WIFP, http://wifp.org



Help Support Media Democracy: 
Donate to the Women’s Institute for 

Freedom of the Press!
Name:
Address:
Phone:
Email:

____Yes! I would like to contribute $____ to WIFP.
____Yes! I would like to become a sustaining supporter at $15-    
       $20 per month

Contributions are tax-deductible. 
Please make checks payable to WIFP.

Donations may also be made online at wifp.org
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Voices Staff 2010
Front L-R: Sara Friedman, Rebecca Little;

Back L-R: Trent Serwetz, Emilia Ninova, Elisha Sum, Martha Allen

Stay in the Loop!
Follow WIFP on your favorite social networking sites, 

including Facebook and Twitter.


